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2
Refer to Fig. 1.1 (Insert), a SWOT analysis of Fiji.

(@) (i) Identify two threats for Fiji.

L e e ettt ettt e oo oo ae——eeeeeeeeeeea————eeeeeeeeeai—t—eeeeeeeeaaaaaat—eteeaeeaaaaaaaraeaaaeeeeaaanrraeees
2 et e et eeeeeeeeeeeeaaaaeeeeeeeeeeeeaaa——etteeeeeeaaannteeteeeeeeeaaannaaneeeeeeeaaannaneeaaaeeenn
[2]

(ii) Identify two weaknesses for Fiji.
L SRR
2 e eeeeeeeeeee e e aee—eeeeeeeeeaaa———eeeeeeeeaaannteeeeeeeeeeaaannrneeeaeeeaaaannnaeeaaaaaann
[2]

(b) Explain three ways developing ecotourism could benefit rural areas in Fiji.

ettt ettt eeeeeeeeaaeeeeeeeeeeeeeaaaeteeeeeeeeeeaaaneaeteeeeeeeeaannaeeeeeeeeeeeaaannneeeeeeeeeaaaannnaneeeaenn
2 e et eeee e e eee—eeeeeeeeeeeiseee—eeeeeeeaaassee—eeeeeeeaaaaateteeeaeeeeeaaattreeataeeeeaaanrrreeeaaaeaaans
3 ettt et eee e eeeeeeeeeeeeeeeeateeeeeeeeeeeaaasseeeeeeeeeeeaaannteeeeeeeeeeaaannateeeeeeeeeeaannnneteeeeeeeeaannnnereeeeeeeaans
[6]
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(c) Explain three reasons why national tourist boards carry out SWOT analysis.
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(d) Evaluate the importance to destinations such as Fiji of having a competitive advantage.

[Total: 25]
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2 Referto Fig. 2.1 (Insert), information about Rising Sun Tours, a tour operator in Japan.

(@) (i) Explain the term ‘perishable’.

..................................................................................................................................... [2]

(ii) Give two examples of perishable products in the travel and tourism industry.
OSSPSR
USRS OPRI
[2]

(b) Explain three reasons why tourism providers need to identify the position of a product in the
product life cycle.
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(c) Explain how using the following pricing policies help tourism organisations overcome the
issue of perishability:

Lo [ESTe%e 10 o1 i o] o1 o T RN PP PPPTPPRPPPR
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(d) Discuss how tour operators, such as Rising Sun Tours, could develop their product/service
mix to attract a wider range of customers.

[Total: 25]
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3 Referto Fig. 3.1 (Insert), the results of a market survey.

(@) (i) Identify two reasons why travel and tourism organisations carry out market research.

T et et e e e et —eeeeee——eeeeeeteeeeaeetteeeeae—eeeeeaateeeeeaateteeaataeeeeanreeaeeanreeaeaans
2 e e —eeeeeea—eeeeeet——eeeeesteeeeeeoateeeeea—teeeeaateeeeaataeeeeaataeeeeaatreeeeanaeeaeaannees
[2]
(ii) Identify two types of survey that may have been used to collect the data shown in

Fig. 3.1.
LSS
2 e —eee e eeeeeeeateeeeeate—eeeaasteeeeeaa—eeeeaa—tteeeaasteeeeaanaeeeeeanreeeeeaanneeeeeanneeeeannnnes
[2]

(b) Explain three advantages of using primary research.

PSRRI
2 e e —eee e oo e—eeeeeieeeeeeeteeeeeeateeeeeaiheeeeeaaaateeeeaabeeeeeaareeeeeatteeeeaanreeeeanraeaeaas
3 ettt ettt eeeeeeeeeeeeeeateeeeeiesteeeeeatteeeeeasteeeeeanstteeeaanatteeeannteeeeeaneteeeaanateeeeaanneeeeaanreeeeaanneeeeeannes
[6]
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(c) There are five stages in the market research process.
Explain what is done at the following stages:

(o L=y To ol e IRt a[o Y (=TT=T= | (o] o [P
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(d) Evaluate the role of national tourist boards in helping to increase tourist numbers in a country.

[Total: 25]
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4 Refer to Fig. 4.1 (Insert), an advertisement for Frische Luft Campsite.

(@) (i) Define the term ‘target market'.

..................................................................................................................................... [1]

(ii) Identify three target markets of Frische Luft Campsite.
L e et e e —e———eeeeeeeeeea——e—eeeeeeeeeeeat—eeeeeeeeaaaaaa——eeeaeeeaaaaaaaa—aeaaaeeeeaaanrraeees
2 et e e eeeeeeeeeeeeaaaeeteeeeeeeeeaaaa—teteeeeeeeaaanateeteeeeeeeaaannenteeeeeeea e nnnreeaaaeeann
PP
3]

(b) Explain three reasons why tourism organisations target particular market segments.

ettt oo ettt e eeeeeeeeeeeeaEeeeeeeeeeeeeaaaeteeteeeeeeaaaanteeeeeeeeeeeaannaneeteeeeeeeaaannteeeeeeeeeaaannnnnneeeenn
2 e e ae—eeeeeeeeeeieaeeeeeeeeeeaaaeisseeeeeeeeeaaaaattseeeaaeeeeaaia—rreeeeaeeeeaaanrrareeaeaeaaans
3 ettt ettt Eeeeeeeeeeeeeeaeeeeeeeeeeeeeaaasseeeeeeeeeeeaaaansteeeeeeeeeeaaaanneteeeeeeeeeaaannneeeeaeeeeeeaannrreeeeeeeeaaans
[6]
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(c) Explain how the following factors impact the price charged by Frische Luft Campsite:

SEASONANTY ettt e e e e e e e e e e e e e e e e e e e e a e
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(d) Evaluate the benefits of using electronic media to attract customers.

[Total: 25]
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